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JECTUHALIIO

The article analyzes the necessity to study the economic impact of eventive measures on the host
tourist destination. The nature of the economic impact of eventive measures on the destination is
revealed. The significance of eventive measures for tourism development in certain destinations is
substantiated. The basic directions of estimation of economic impact of events on a destination are
presented.: determination of direct influence, taken into account in conjunction with the direct effect
also of the indirect and induced multiplier effect; other formats for determining the cost-
effectiveness of events. It is argued that in order to determine the direct impact of eventive measures
on the economy of the destination (city, region), first of all, we need to determine the return on
investments, taking into account the cost of business structures for the event and the amount of
funds raised in the charity for the event. It is proved that when calculating the revenue of a tourist
destination from an event, it is necessary to take into account the tourists expenses for transport
and other services related to the specifics of the event. At the same time, the author proposes to take
into account the outflow of funds from the destination at the expense of the cost of the prize fund,
imported goods and more when calculating the multiplier effect. The problem of possible negative
economic impact of eventive measures for local residents was also updated. The need for a
comprehensive approach to assessing the impact of eventive measures on a destination, taking into
account socio-cultural, environmental, technological impacts, is generalized. The need for a
comprehensive approach to assessing the impact of eventive measures on a destination, taking into
account socio-cultural, environmental, technological impacts, is generalized.The direct effect is
determined based on the amount of economic activity revenues directly related to the eventive
measures. These indicators are determined because of surveys or estimates, taking into account the
number of visitors and the cost of the main components of an eventive product.

The dynamics, magnitude and impact of the eventive measures growth have contributed to the
emergence of scientific researches regarding their economic impact on the host destination.

Y ecmammi npoananizoeano nHeobXionicme 00CI0NCEHHS eKOHOMIYHO20 GNIUBY 16EHMUBHUX 3AX00i6
Ha npuimaryy mypucmuuny oecmunayio. Poskpumo npupody eKoHOMIuH020 8NAUEY [6eHMUBHUX
3axodie Ha mypucmuyHy Oecmunayiro. Ilpedcmagneno OCHO8HI HANPAMU OYIHKU E€KOHOMIYHO2O0
8NIUBY I6EHMUBHUX NOOIU HA MYPUCMUYHY 0eCIUHAYTIO: USHAYEHHS NPAMO20 6NIUBY, 8PAX)BAHHS
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Y CYKYNHOCMI 13 NpAMUM 6NAUBOM MAKONC 1 HenpimMoco ma IHOYKOBAHO20 HA OCHOBIL
MYTbMUNIiKayitino2o egekmy; iHwi hopmamu BU3HAYUEHHS eKOHOMIUHOI ehexmueHocmi i6eHmis.
Apeymenmosano w0 014 BU3HAYEHHSA NPAMO20 GNIUBY [BEHMUBHUX 3AX00i8 HA EKOHOMIKY
decmuHayii (micma, pe2iony), 6 neputy yepey nposecmu 6U3HAYEHHs. peHmMabebHOCMI IHeeCmuyill 3
VPaxysauHam sumpamu Oi3HeC cmpyKmyp CMpyKmyp Ha Npo8eodeHHs i6eHmy ma 00cA2y 3a1y4eHux
KOWMU 8 pamkax 0O1a2o0iiuHocmi Ha NnpogedeHHs i6eHmueHno2o 3axody. /losedeno, wjo nio uac
PO3PAXYHKY 00X00Y MYPUCMUYHOI OeCmUHAayii 8i0 NPOBEOeHHs IBeHMUBHO2O 3AX00Y He0OXiOHO
8paxo8ysamu 8UMpAmMu Mypucmis Ha MpaHCnopm ma Ha iHwi noCayeu, noe a3awi i3 cneyugpixorw
0anoeo 3axody. Boowouac, asmopom 3anponoHo8aHo npu pOo3PAXYHKY MYIbMUNIIKAYIUHO20
epexmy 6paxogysamu «BUMOKY» KOWMIG i3 0eCMuHAayii 3a paxyHoK eumpam Ha npu3osuti (oo,
iMnopmosani mogapu ma inuie. AKmyanizo8ana npoodiema MOoAHCIUB020 He2AMUBHO20 eKOHOMIYHO20
BNIUBY 1BEHMUBHUX 3aX00i8 O/l Micyesux oicumenie Oecmunayii. YzaeanvHeHo HeoOXiOHICMb
KOMNJIEKCHO20 NIOX00Y 00 OYIHKU GNAUBY I8EHMUBHUX 3AX00I8 HA O0eCmMUHAyilo i3 8paxy8aHHsM
COYIANbHO-KYIbMYPHUX, eKOJO2IYHUX, MEeXHON02IYHUX Hacniokie. Ha Haw noensd, 6 enoxy
DPO3YMOBO-IHMENEeKMYAIbHO20 PO3BUMK) MYPU3M, KPIM HeAKMUBHO20 SIONOYUHKY, Nepeuuios ue Ui
Ha Oiese 3HAPAO0S NIZHAHHS O00BKOIUWHBLO2O C8IMY [ MINCKYIbmypHo2o Oianozy. Illpacnemnns,
cnomyyanouu GIiONOYUHOK ma oceimy, 30azamumu GIACHUL C8IMo2nsad, NOHYypuswiu cebe y
KOJIOBOPOM. JICUMMsL 8 [HUWUX KpAiHaX CGimy, NPUMHONICUMU C80H0 COYIANbHY MOOIIbHICMY |
npoghecitiny yHIBepCaibHiCMb, CMANMb OCHOBHOK MOMUBAYIEID HOBOI 2eHepayii mypucmis.
3annanoeani noodii € nesHUM BUOOM MUMUACOBO20 (DEHOMEHY, | KOJNCHA OKpeMa NoOisi € NO CE0EMY
VHIKAbHOIO0, OCKINbKU NOOII pO3271510aromsbCs K nepemuH 6CMmano81eHux nooitl, 1100eti ma cucmemu
VAPAGIIHHA.
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Problem statement. The civil challenges posed by the unprecedented unforeseen force majeure of the spread
of coronovirus disease have greatly affected the global tourism sector. However, as stated in the documents of the
Unites Nations World Tourism Organization (UNWTO), with proper and effective planning, organization of activities,
this sector is able to recover in a very short time. They even determine an indicative parameter - 10 months, for which
world tourism can increase its capacity to pre-crisis indicators level [ ]. Moreover, according to experts of the tourism
sector, the effective economic recovery is related to the offers of innovative products on the market that can attract a
wide range of consumers. Such products certainly include eventive measures that, due to the scale of the activity, reach
of a large audience and the resonance of events, are able to shape the performance of destinations in various
manifestations: economic, social, technological, environmental, etc. Certainly, an important aspect is to determine the
economic impact of eventive measures on the host destinations.

Recent research and publications analysis. The dynamics, magnitude and impact of the eventive measures
growth have contributed to the emergence of scientific researches regarding their economic impact on the host
destination. It is believed that the first publications in this area were the works of Davidson L. S. & Schaffer W.A.
(1980), which outlined the conceptual framework for assessing economic impact, highlighting the economic
consequences associated with a particular event and work of John S. Marsh (1984) on the economic results of a youth
hockey tournament.

Noteworthy are the studies of recent years of evaluating the benefits and economic impact of eventive tourism
conducted by B. Burgan, T. Mules, N. Hodur and F. Leistritz. Of particular note are the studies regarding mega-event
activities (large-scale events at world or regional level), which result in a dynamic increase in the number of tourist
arrivals to the destination. There is a scientific interest in the world in determining the impact of mega-sporting
activities on a host destination. Thus, A.K. Rose and M. Spiegel evaluated the effect of the Summer and Winter
Olympics between 1950 and 2006 to trade flows, determining the gravity equation for two-way exports. Based on this
gravity model, J. Fourie and M. Santana-Gallego evaluated the effects of six mega-sports events: the Summer and
Winter Olympics, the FIFA World Cup, CricketWorld Cup, RugbyWorld Cup and the Lions Tour. However, the
achievements of domestic scientists do not fully reflect these issues. Therefore, the urgency of the problem and the need
for its coverage, taking into account the theoretical and practical content, determines the research in this direction.

Purpose statement. The purpose of the article is to substantiate the importance and to determine the economic
impact of eventive measures on the host tourist destination.

Presentation of basic material. Eventive measures for the development of tourism have an undeniable
impact, since even in the absence of a powerful natural or cultural and historical potential of the tourist destination, the



event can attract a significant amount of tourists. Moreover, the eventive measures contribute to the activation of other
types of economic activity: transport, trade, restaurant business, and other services. Particular attention should be paid
to the involvement of small business, including folk and souvenir crafts, gastronomic industries, advertising promotion
campaigns. At the same time, it is worth noting the development of the social component, including employment.
However, the most important result of the event is economic one.

The economic impact of eventive measures on the destination can be considered from different points of view:
1) attracting investment for organizing and conducting events; 2) direct expenses of tourists and their impact on the
economy of the destination; 3) the aggregate of direct and indirect expenses of tourists and their impact on the economy
of the destination; 4) the compounding effect associated with the possible accumulation of economic benefits.

In the studies of scientists N. Bobina [2], V. Goncharov [3] regarding the economic impact of eventive
measures on the destination, the following main results are determined: the growth of gross domestic product, jobs, and
tax revenues. Moreover, these results are generated at the expense of tourists. The study of N. Hodur and F. Leistritz
[13, p. 66] draws attention to the fact that the economic benefit (cost-effectiveness) of the eventive measures relates to
the flow of funds from three different sources: a) construction of facilities (if applicable); b) object/event operations; ¢)
consumer expenses associated with attending and participating in events (Figure 1).
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Fig. 1. Economic benefit/cost-effectiveness of the eventive measures
Source: Developed by author under [13]



There are different approaches to determining the cost-effectiveness of eventive measures.

1. The direct impact of tourists expenses during an event on the development of a destination. The direct
effect is determined based on the amount of economic activity revenues directly related to the eventive measures. These
indicators are determined because of surveys or estimates, taking into account the number of visitors and the cost of the
main components of an eventive product. In addition, using the methodology proposed by O. Alekseeva [1, p. 5] and
refining it, it is possible to determine the direct impact of eventive measures on the economy of the destination (city,
region), first of all, by determinig the return on investments (ROI):

ROI=(GM — (Ex+ E6 + E6m)) : (Ex+E6 + E6n) (1)

where: En are costs of state (local) structures for the event;

EO are expenses of business structures for carrying out an event;

EO6x are raised funds in the framework of charity for the event;

GM is the revenue received from tourists as part of an event visit.

Accordingly, the result is a percentage ratio in which: zero means a break-even program of activities, and
negative indicators mean a loss of investment. Moreover, it is most expedient to calculate the GM indicator for an event
by means of a survey questionnaire. In the survey, you can determine the average tourist expenses, while adding to the
list of costs (author’s note: specified in the mentioned methodology) the tourists expenses for transport and other
services related to the specifics of the event. Thus, the calculation of the tourist destination revenue from an event is as
follows (2):

GM =(TEa+TEd+ TEs + TEe + TEt + TEa ) xm 2)
where:

GM is the revenue from the event;

TEa are the average tourist expenses for accommodation;

TEd are the average tourist expenses for dining;

TEs are the average tourist expenses for souvenirs;

TEe are the average tourist expenses for excursions;

TEt are the average tourist expenses for transport;

TEa are the average tourist expenses for other services related to the specifics of the event

m is the total number of consumers (tourists) who have visited the event.

When conducting a survey of tourists, the amount of average expenses is determined taking into account the
probability of purchasing a particular service:

v=1:nx%100,0% 3)
where:

v is the probability of purchasing a particular service/product;

1 is the number of surveyed tourists who have used a particular service/ product;

n is the number of tourists surveyed during the poll.

Thus, the formula of return on investments during an event takes the following form:

ROI= (m3Int=1 vxc)—(Ex+E6 +E6n): (Ex+E6 + E6n) @)
where:

m is the total number of tourists who have visited the event;

n is the number of surveyed tourists;

v is the probability of purchasing a particular service/product;

c is the average amount of expenses per tourist.

2. A multiplier effect that takes into account direct, indirect and induced expenses. A broader notion of the
tourists’ expenses involves defining a set of direct and indirect expenses. To do this, we use the multiplier theory
proposed by D. Keynes:

m=1:(1-c¢) ()

c=AC:AY (6),

where: m is the multiplication factor, ¢ is the marginal propensity to consume; AC is the growth of
consumprion, AY is the revenue growth.

In this case, the condition 0 < ¢ < 1 is met.

Based on this theory, techniques have been developed to determine aggregate efficiency, taking into account
direct and indirect expenses from tourists in a particular destination, which can be used for eventive measures (Fig. 2).
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In his research D. Bulin together with co-authors N. Miru, G. Gheorghe [6], as well as A. Okhrimenko [5]

Fig. 2. Illustration of the multiplier effect of the events
Source: modified by the author on the basis of [8, p. 19]

proposed the following method of calculating the multiplier effect:

where: Me is the multiplier effect of eventive measures; /D are the direct incomes from events; /ID are the

Me=(ID+IID+1I) : ID

indirect incomes from events; /I are the induced revenues from the eventive measures.

The mentioned dependence can also be presented taking into account the investments and the specifics of the

event:

where: CI - investments of business structures for eventive measures; GCS - government expenditures for

Me=(ID+ID+I1I+CI+GCS-GI-L) : ID

eventive measures; GI - imported goods at indirect expenses; L - other sources of funds (prize fund).




When calculating the multiplier effect, it is also necessary to take into account the outflow of funds from the
destination at the expense of the cost of the prize fund, imported goods and more.

Other formats for determining the cost-effectiveness of eventive measures that may take into account, for
example, the interests of particular stakeholders, specific sources of costs, periods of events gathering, the scope of
these events, etc. Thus, in particular, it is possible to conduct studies that determine the effectiveness of mega-events
(large-scale events) for two countries (between two countries). At the same time, it should be noted that in Ukraine and
Kyiv in particular, large-scale events of the European level have been carried out in recent years: European Football
Championship (8 June - 1 July 2012), Eurovision (7-13 May 2017), finals of UEFA Champions League (26 May 2018).

Therefore, in order to determine the cost-efficiency of mega-events the scientists J. Fourie and M. Santana-
Gallego [12, p. 1365] proposed to use a gravity model, based on the bilateral flow (in this situation - the arrival of
tourists) between the two countries. In order to determine the cost-effectiveness of the eventive measures, the amount of
GDP, GDP per capita, the distance between the two countries, and a set of other factors such as a common border, a
common language, a common currency or other common mental ties are taken into account.

B0 + BI Ln Tradeijt+ B2 Ln GDPpcit + B3 Ln GDPpcijt
Ln + B4 Ln Popit + B5 Ln Popjt + 6 Ln PPPijt
Touijt = + B3 Ln Distij + B4 Ln Langij + B5 Borderij + B6 Ln Colonyij ©)
+ B7 CUij+'n'Eit +vyi+ 8 + Aj + uijt

where: Ln is the natural logarithm, indicating: i — country of destination, j - country of origin, and t - time; the
dependent value of Touijt is the number of tourists who arrived in country i from country j in year ¢; Tradeijt is the real
bilateral trade in goods and services as the sum of exports and imports between countries i and j; GDPpcit and GDPpcjt
is the real GDP per capita of i and j countries; Popit and Popjt are the populations of countries i and j respectively;
Distij is the distance between the capitals of countries i and j; PPPijt is the relative cost of living in the country of
destination with respect to the source of origin (using the PPP conversion factor); Langij is a marker variable that is
common if the country of origin and the country of destination have a common language and zero in the other; Borderij
is double if the country of origin and the country of destination have a common land border and otherwise it’s equal to
zero; Colonyij is a marker variable that is common if there were ever colonial relations between the countries of a given
pair, and CUijj is a marker variable referring to a monetary union that assumes a value of 1 if both countries of the pair
have a common currency, otherwise it’s equal to 0; Eis a vector of artificial variables associated with mega events; this
variable will be determined depending on which hypothesis is tested; B0 is a constant, yi is the destination of fixed
effects, 9j is the origin of fixed effects, Aj are fixed effects, and uijt is the duration of an event.

The calculations of the effectiveness of mega-events between the two countries for Ukraine under this gravity
model can be done for the upcoming events: International Choral Competitions - 2021, meetings of the United Nations
World Tourism Organization (UNWTO), meetings of the European Bank for Reconstruction and Development,
European Games and others.

Along with the positive consequences of the eventive measures, in order to prevent problems, the negative
impacts should also be taken into account. In particular, the studies by W. Norman and S. Backman, K. Backman [16],
as well as H. Preuss [17] emphasize this problem. To determine the negative economic impact of the event, it is possible
to use the method of H. Preus [17, p. 284], where the economic consequences for the “victims” of the events are
determined by the ratio:

AY =xa —xb — Axk - AXHG (10)

The economic impact (AY) on people affected by regional events can be described by the cumulative
consumption of all additional persons (xa) in the city/ region, with the exception of those forced to leave the city due to
the event (opportunity cost) (xb) plus change in endogenous resident consumption (Axk) and change in exogenous
visitor consumption that would in any case be in the city (AxHG). In more detail, the number of days (t), the number of
visitors (x) and the consumption period (CP) can describe exports (x) in equation 10.

AY = CPa x ta x xa— CPb x tb x xb + ACPK x tK x xK + ACPH,G xt H,G xxH,GG (11)

The equation shows the change in impact (AY) caused by the change in consumption of different groups of
individuals. Residents (K) consumption during the event can be offset in the aftermath of the event by savings or
additional consumption.

Conclusions from this study and prospects for further exploration in this area. Tourism, as an economic sector,
is an important catalyst for a positive impact on other sectors. The expansion of types and forms of tourism contributes



to the large-scale growth of its effects. Eventive tourism, based on event management, is currently dynamically
developing and quite popular (without taking into account the particular force majeure circumstances characterized by
short-term determinants). In this context, determining the cost-effectiveness of the eventive measures is important for
various stakeholders: state, local, business, public and community organizations. It is determined that the effectiveness
of these measures can be determined by different methods and necessary for the stakeholders. The main one is the ratio
of income to expenses. Further studies require calculations of the economic impact of specific measures. In addition, the
decisive requirements for them are reliable statistical information.
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